Influencer Marketing: an
Academic and Insider
Perspective
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So, I started to
wonder...

How are influencers promoting
gambling?

What makes them potent?

Why are influencers comfortable
with this?




Influencers are powerful
because...

- They persuade with inherent authenticity.
- They can reach very niche audiences.

- They are typically considered role models.







How and why are
influencers promoting
gambling?

- Companies will provide
bonuses if you purchase
certain in-game purchases or
do certain things in game.

- Gambling products and
platforms have some of the
highest payments.




Most of the sponsorship offers I
received were for games with

gambling mechanisms

Loot boxes generate

$15 billion+

(Amano and Simonov, 2024)
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» Conversion 3
Choose ©, &, 6, 4, ©, %, @, T, U, or G type
The Defending Pokémon's Weakness is now that
type until the end of your next turn (The amount
of Weakness doesn't change.)
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Average odds aren't
always clear.

Sneaky ways around gambling legislation
and the rise of the “mystery box”.

Accessible by all.

No limits.
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= “Breaks” and the power of influencers.
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NFTs and Crypto

- Influencers promote NFT and Crypto,
including platforms.

- The pay off is big.

- Speculative markets are still accessible to kids
and are akin to gambling mechanisms.




“Meme” coins and
the rise of influencer
rug pulls.




What does this all mean?

&

IT IS DIFFICULT TO STOP. FUTURE RESEARCH MIGHT EDUCATION IS KEY.
CONSIDER ANALYZING INFLUENCER
INVOLVEMENT IN “UNDERGROUND”
FORMS OF GAMBLING.



Thank You

. Get in touch!

@bradenrsimpson (X)



mailto:Brady.simpson1@ucalgary.ca
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